Social Media for FIRST
Teams

WORKSHOP PREP:

e Change yourname to: First Name, Last Initial, Team Name or Number

e |fyouhave questions, drop theminthe chatandl'lltry to answerthem
aswe go orwhenwe stop for Q&A.

INSTAGRAM - @firstroboticscalifornia
LINKEDIN - FIRSTCalifornia

[SOFIRST




Agenda

e Why Social Media?

e StorytellinginMarketing

e Engagement and Growth onlInstagram
e Content Planning Across Platforms

e [nstagramTips & Resources

e LinkedIn

e Filmmakers Workshop - Feb 7th!

e Q&A




An Authentic Story

Tell a Real and Compelling Story

e Yourteam has aunique story - origin story, team name, obstacles,
mentors, team members, alumni.

e Uncoverwhat makes yourteamunique (hint: is #morethanrobots) - it
is part of yourteambrand.

e Yourbrand -isyourimagery AND your messaging
e Captionsmatter! Use keywordsrelated to FIRSTand STEM .

e Connecttoemotions/bereal/letyourhumanity show.



Visual Storytelling

e Apictureisworthathousand words and video is worth...a whole
even more!

e Focuson high-quality images and videos
e Capture HUMAN emotions

e Diversity




Storytelling Example

Version #1:

Explaining the impact of FIRST
with generalities.

"FIRST helps students with
communication skills."

Version #2:

Storytelling via a short interview.

(> ]
FIRST California Students - Com...
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https://www.youtube.com/watch?v=Q-mNBD_ud5Y

Connecting with Your Community

Engagement

Social mediais atwo-way street.
Build relationships. Leads to
opportunities off of social media.
Interact with otheraccounts!

Who are they?

Other FIRST teams, sponsors, alumni,
mentors, volunteers, yourlocal
community, and STEM orgs?

M~ Raytheon
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The Algorithm

The Instagram algorithm (a series of algorithms and processes that work
together)is ever-changing andis designed to create a personalized
experience foreachuser.

It also aims to keep users engaged with the platform forlonger periods.

It cares alot about: ENGAGEMENT - likes, shares, saves, comments, polls,
questions.
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Engagement and Growth
Strategies

Create a target list of accounts
to follow.

Who do you follow?

Otherteams, sponsors, your school,
your district, colleges, FIRST, local
media, STEMinfluencers, local
government, political leaders, STEM
orgs

Tags vs Hashtags

Tagging:

@firstroboticscalifornia
Whenyoutaganaccount they geta
notification.

. Hashtag:

#morethanrobots

It'sused to categorize and make it
discoverable.




Tagging

WHY? So yourcontent canbe shared...and seen by an audience

outside of yours which may increase your followers and engagement.

e POSTS & REELS: so that the otheraccountis notified about your
post/reel

e STORIES: so that they canbere-shared to anotheraccount's stories.

e . Youcanaddtagsafterthe factinposts, reels and stories.

Save..

Share as post...

| ~ Send

Add Mentions
|

Story settings

< JOINUS!

SOCIAL
MEDIA |

FOR FIRST
TEAMS
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Create Boost Highlia: More



Hashtags

e Use FIRST Californiaand FIRST OfficialHashtags

#FIRSTINCA #morethanrobots #omgrobots #FIRSTINSHOW
#CRESCENDO (FRC) #CENTERSTAGE (FTC) #MASTERPIECE (FLL)

#FIRSTVolunteers #FIRSTAIlumMni

e Followhashtags!




More Engagement +
Growth Strategies

Engage with accounts!

Be generous withre-sharing. content, commenting, liking, saving!

Encourage engagement from your followers

e InStories - viapolls, questions, and emojislider. /nvolve themin

decisions.

e |nPosts-ask peopleto "shareincomments”

Collaborate

Joinforces - with otherteams, sponsors, your school.

e Take Overs

e Tagas"collaborator”



Content Ideas

Content Ideas

e progress, challenges, successes

e behind-the-scenes moments

e student/mentor/alumni interviews

e events-regionals, champs, off-season

e shareyourteam’s personality, culture, spirit,
fun, quirkiness

e FIRST'simpact: Hasit differenceinwho you
are orwhat your future looks? What youlove
about FIRST ? What have youlearned?

thank your sponsors (Sponsor Recoghnition

Kit with StoryHelper templates)
signing day / after-graduation plans
outreach/community service efforts
special projects

teambonding

share resources/be generous

special days - Engineering Week, Thank Your
Mentor Day, Women|In STEM day


https://cafirst.org/wp-content/uploads/2024/01/Sponsorship-Recognition-Kit-2024-final.pdf

Content Planning and

Management

Content Calendar

Plan postsinadvance. Capture ideas
later. Use tools like Trello, Asana,
Excel, Notion, Monday.

Organization

Content Buckets & Special
Dates

Create themed series for consistency
and engagement. Ex: Behind the
Scenes, Student Highlights

Create asystemto organize your photos, video, docs - Google Drive, Dropbox, etc



frc2813

o) 263 727 282
Posts Followers  Following

FRC 2813 - Gear Heads NAME & NUMBER

Tips + Resources

Instagram Profile Tips

Science, Techneology & Engineering FIRST
FIRST Robotics Competition Team 2813

e Peoplelookatyour profile when deciding whether ornot to follow Prospact High School, Beratega: C A
2 linktr.ee/frc2813 LINKS

YOU. Make |t Clearl @:z .. Followed by genehaasfoundation, team766

and 30 others
¢ Name - Bothteam number AND name (its searchable)

Following v Message Email

e IncludethatyouareaFIRST team
e Shareyourschool, city & state
Calgames 2... MBR 2023 MadTown 2... Chezy 2022 Farmers

e Yourtagline,accomplishments, etc

e Linktoyourwebsite orusalink page like Linktr.ee



https://linktr.ee/

New reel

Tips + Resources

Clip hub

Reels

Recents v

e Tryusing the templatesinside Reels

e Usetrending music - give link to top trending instagram music
o Morelikely to be shownto abroaderaudience.
o Higher chance of being featured on the Explore page
o Yourreel could appearonthe sound page

o Keepacollectionof musicyoulike

e Usevideo captionsso that |G canuse keywords

e Shootin ‘live” mode

e Playwithsometrends..”"We’re a FIRSTteam...of course we are going
to..” “In..and Out”




Tips + Resources

Video

e \Wehave aFilmmakers Workshopon2/7at4:30pm

e Videosare heavily promoted. Great for discovery, engagement, and
growth.

e ShortInterviews. TIP: shoot in cinematic (if you have it)

e Useawirelesslavalier mic forinterviews to reduce background noise -
$15-20

e Shootinvertical orientationif youplanto usein|G (stories/reels) or
TikTok

.' gﬂve ?

a great season.

ol View insights

war firstroboticscalifornia
To keep the #mentoringmonth celebrations.
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m Why LinkedIn?
®

e Teamsand students cantell their story to a targeted audience of
industry leaders and professionals

e Canexplain FIRSTand youraccomplishments with detail and
specificity.

e LinkedlIn offers networking possibilities with professionals, opening
doors for future collaborations and career opportunities.

e ContentonlLinkedInhasalongerlifespan, leading to greater visibility
and sustained engagement




LinkedIn for FIRST Teams +
Students

Start a LinkedIn Business Page for your FIRST team.

e Howto startalinkedInBusiness Page. Learn here.

Students can start a LinkedIn Personal Profile (ages 16+)

e LinkedInWorkshop - May 2024

e [tisrecommend that studentsunder18 “follow” vs "connect" with

adults.
Follow FIRST California on LinkedIn


https://business.linkedin.com/marketing-solutions/linkedin-pages

Frame Your FIRST Story:
Filmmaking Secrets for Robotics Teams

What You'll Learn:

e Storytelling Techniques: Masterthe

engineering the future
art of narrative to make yourteam's

PROJECH? 2

story compelling.

e Filming: Capture b-rolland conduct
interviews that serve your story.

e Video Editing Tips, Tricks and Tools:

Simplify and streamline your editing

rocess.
February 7, 4:30pm PT P

e Lighting & Sound: Learn easy waysto
Taught by the PG&E filmmakers who produced the manage the audio visual and
documentary, "Project 212: Engineering the Future" environmental settings of where you

are filming.



Thank You!

Feelfree toreach out to me via DM at @firstroboticscalifornia!
Come say "hi"if yousee me at an event!

INSTAGRAM - @firstroboticscalifornia
LINKEDIN - FIRSTCalifornia

[SOFIRST




